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	Sustainable Tourism Award


This award has been designed to reward tourism businesses who can illustrate their excellence and commitment to Sustainable best practice.
Sustainable Tourism Award
	Who can enter?


Any business directly involved in tourism is eligible.  This includes - accommodation providers, visitor attractions, restaurant/cafes, other retail outlets, tourist information providers and other types of businesses that are part of the visitor economy. Any accommodation provider wishing to enter must hold a valid quality assessment rating by either VisitEngland or the AA. Attractions must be signed up to the Code of Practice for Visitor Attractions or be part of the VAQAS standard.

Entries will demonstrate proven commitment to sustainable best practice, either by demonstrating particular innovation that is having a positive long term impact or marked improvement in a given area within the last two years.

	Judging


· The first stage of judging is based on technical evaluations of the written applications. 

· A shortlist of entrants (normally three to five for each category) is selected from the written applications, who may then receive a judging visit. 
· Businesses will be notified in July if they have been Shortlisted for further judging. Please note that becoming shortlisted does not infer that a business automatically becomes a finalist, as the judges reserve the right to give awards at their discretion.
· Depending on the category being assessed, the judging of the shortlisted businesses / finalists will be carried out wherever possible by mystery shoppers and/or announced visits. Some categories may also be mystery shopped by telephone and/or email.  It should be noted however that for some categories such as ‘Tourism Event or Festival’ which may be retrospective the assessment will be a desk based exercise. 
· Judges will be looking for examples of excellence and best practice in all areas of business operations.
· A word limit has been set for each section/question and the judges may reserve the right to only take into consideration information provided up to the stated section word limit.

· Any claims made in applications must be substantiated and may be subject to testing by judges.

· Judges and Judging panels will be comprised of both public and private sector representatives, with extensive experience and knowledge of the Tourism Industry, most of who are also still practising in the tourism industry.
	Supporting evidence


· Whilst it is not a requirement of entry, we encourage you to provide supporting material and evidence to help the judges fully understand and assess your application. 

· Only one small A4 folder of neatly compiled documentation is admissible. This information should be relevant, valid and up-to-date. 

· Evidence must be clearly referenced to the appropriate question. Evidence that is not legible, poorly presented or not clearly referenced will not be considered.

· Consider providing supporting evidence such as relevant photographs, extracts of marketing initiatives/collateral, brochures, menus, training plans & awards, press cuttings, examples of customer letters, examples of feedback forms, staff newsletters, access/green policies, access statement, etc.

· Please do not overdo the amount of information you provide, and do not provide DVD’s, CD’s, Videos, bedroom freebies /bathroom smellies etc. The judges will not consider these at the initial judging stage.

	Next Steps


Complete the application form and return to us with any supporting information at the following address, no later than 5pm on Wednesday 30th June 2010. 

Heart of England Excellence Awards 2010

BHMG Marketing

37 Bennetts Hill

Birmingham. B2 5SN

Please note: An electronic copy of your completed application form is also required which should be sent by email to excellence@visittheheart.co.uk by the same date.
	Terms & Conditions


By submitting an entry into the Heart of England – The West Midlands Region, Excellence in Tourism Awards 2010, you agree to be bound by the following terms and conditions:

· The closing date for receipt of entries for The Heart of England – The West Midlands Region, Excellence in Tourism Awards 2010 (Awards) is 5pm on Wednesday 30th June 2010. 

· Employees or representatives/agents of Advantage West Midlands (AWM) and/or Tourism West Midlands (TWM) are not eligible for entry in the Awards

· Businesses can enter more than one category, but separate entry forms and supplementary information must be completed for each.

· Each category may have additional eligibility criteria such as a specific Quality Rating or Quality Award. Please check the ‘Who can enter’ section above for more information.

· Please note that becoming shortlisted does not infer that a business automatically becomes a finalist, as the judges reserve the right to give Gold, Highly Commended and Commended awards at their discretion.
· By entering the Awards, you agree to be part of the publicity if you are shortlisted in any category.

· All category winners (excluding the Culture Award; and Outstanding Contribution to Tourism Awards for an Individual and Organisation - which are regional awards only) will go forward to the shortlisting stage of the National EnjoyEngland Excellence in Tourism Awards 2011. These winners agree to work with representatives of Tourism West Midlands (TWM) following the Award Ceremony in October 2010 to develop their entry for submission to the EnjoyEngland Awards.

· Please note that TWM or BHMG do not accept responsibility for the return of any entries and/or supplementary information, including those consisting of artistic or other material. Entrants will have the opportunity to collect entry materials after the Gala Dinner on 21st October 2010, by arrangement with BHMG, by contacting excellence@visittheheart.co.uk.
· Please also note that any entry submissions and supporting documentation not collected by 30th November 2010 will be disposed of by the Award organisers. Therefore consider providing good quality copies/photocopies rather than original documents in award submissions.

· The judges’ decisions are final and they cannot enter into discussion about the shortlisting process, choice of finalists or choice of winners. 

· In the event of any dispute regarding the awards criteria, application forms, judging process or any other matter relating to the Awards, the decision of TWM shall be final and no correspondence or discussion shall be entered into.

· Feedback following the shortlisting process and judging visits will not be given unless requested. Written feedback will be available, ‘on request’, only after the final results are announced by contacting excellence@visittheheart.co.uk.
Sustainable Tourism Award
	Contact Details

	Contact Name:
	

	Business/Property Name:
	

	Business Type:
	

	Address:
	

	
	

	
	

	Telephone:
	

	Mobile:
	

	Email:
	

	Website
	

	PR Contact Details 

(if different from above)
	

	
	


	Business Details

	How long has the business been operating:
(Yrs & Months)
	

	Are you part of a business chain?
	

	Do you have a National Quality Assurance (NAQAS / VAQAS) Rating:
	

	How many Staff do you employ: (Show proprietors/owners + FT & PT)
	

	Give details of any periods the property/business is closed:
	


	Sustainable Awards / Accreditation (max 100 words):

	Do you hold any awards or independent accreditation rating relating to the sustainability of your business? If so please give details and dates achieved.

	


	Give a brief history of your business (max 100 words):

	


	List your target markets e.g. families, specific age groups etc (max 100 words):

	


Short-listed entries will demonstrate exceptional commitment to excellence in quality, customer care and business practices in the following areas:

	1: Your Commitment to Excellence in Sustainability (max 200 words):

	Describe your values, philosophy and commitment to excellence in sustainability, and tell us what you think puts you above the competition and at the top of your sector of the industry in your sustainable practices. Do you have an environmental / sustainability policy?  If so please attach a copy with your entry.

	


	2: Energy Management (max 250 words):

	What policies and initiatives does your business have in place that has helped to monitor and reduce energy consumption?  Please include evidence of any success/ change seen as a result.

	


	3: Water Management (max 250 words):

	What policies and initiatives does your business have in place that has helped to monitor and reduce water consumption?  Please include evidence of any success/ change seen as a result.

	


	4: Waste Reduction (max 250 words):

	What initiatives does the business engage in to reduce and recycle waste? Please include evidence of any success/ change seen as a result.

	


	5: Encouraging Wildlife (max 250 words):

	How does your business promote, support and help to protect the local countryside and/or marine environment, wildlife, directly or through links / partnerships with other organisations? What attempts are made to encourage visitors to respect and care for the environment whilst enjoying their time in the area?

	


	6: Promoting Sustainable Transport (max 250 words):

	Does your business actively encourage visitors and staff to use transport sustainably, e.g. walking cycling, car sharing public transport, etc.?  Please describe specific initiatives, incentives and/or methods employed to do so. 

	


	7: Supporting the Local Economy / Sustainable Purchasing (max 250 words):

	Please describe initiatives and activities you have implemented in this area and briefly describe where you have seen particular success? 

	


	8: Supporting the Local Community (max 250 words):

	Please describe initiatives and activities you have implemented in this area and briefly describe where you have seen particular success? 

	


	9: Impact of Sustainable policies & actions (max 100 words):

	What has been the most positive impact of your actions (cumulative or individual), either to your business, visitors, community or the environment?

	


	10:1 Marketing and Communication (max 200 words):

	1: Please provide evidence on how you promote your business and within this how you describe your sustainability activities to consumers in a way that attempts to sell the business?

	


	10:2 Marketing and Communication (max 150 words per section):

	2: Please outline how you communicate your sustainability activities to others and how you encourage them to take part and make a difference/ help your policies?

	To Customers (Max 150 Words)

	

	To the Industry (Max 150 Words)

	

	To the Community (Max 150 Words)

	


	11: Staff Engagement (max 200 words):

	How are your staff encouraged, engaged and trained to support your sustainability policy and contribute ideas of their own?

	


	12: Accessibility (max 150 words):

	Give details of how your business / service is accessible to all its customers.  Has any of the staff attended ‘Welcome All’ training or similar? Please provide a copy of your Access Statement and any access information you provide.

	


	13: Innovation & Aspiration (max 200 words):

	Please describe how you feel your business can illustrate a specific innovation, with associated results, or how you have provided inspiration to others? 

	


